
Annual Report
October 1, 2024 - September 30, 2025

Building girls of courage, 
confidence, and character, who 
make the world a better place



What Girl Scouts Do

Earn badges and 
Highest Awards

Lead community 
service and projects

Participate in Girl 
Scout traditions

Run their own business 
with entrepreneurship 

programmingSpend time in the 
outdoors and at 
Girl Scout Camp Explore their community 

through field trips, 
programs, and events

2025
Annual Report



Girl Membership by Level

5,657 Members

3,051
Girls

2,605
Adults

776
Lifetime Members

Daisies Brownies Juniors Cadettes Seniors Ambassadors

614 966 761 508 109 93

479
Girls received 

registration assistance

24
Troops received start 

up assistance

Membership



Program

1,814 Girl Scouts
Attended pillar programs in STEM, Outdoors, 

Life Skills, and Entrepreneurship.

Girls who participated 
in Council-Led Troops 

in schools.

181

Savannah’s Gold Award 
addressed the issue of lack 
of awareness of Middleton’s 
food pantry. To make the 
pantry a more inviting space, 
Savannah led a volunteer 
force in beautifying the 
property. They created a

Highest Awards

gravel walkway, weather-resistant outdoor 
furniture, and signs to welcome patrons. 
Savannah also advocated on behalf of the 
food pantry at a local fall festival and was able 
to collect multiple crates of food and financial 
donations. Finally, Savannah revamped 
the pantry’s volunteer and giving network 
through lead generation at the pantry and 
community events.

2025 Gold Award Scholarship Recipient:
Savannah Clark 12 Girl Scouts 

earned their 
Gold Award

25 Girl Scouts 
earned their 
Silver Award

30 Girl Scouts 
earned their 

Bronze Award



Camp

648
Total 

Campers

Camp Echo: 367 campers
10 weeks

Camp Alice Pittenger: 
213 campers

5 weeks

Camp TAM: 68 campers
2 weeks

48
Girls who 

attended camp 
because of the 

Camp Scholarship 
Program.

48
Camp 

Scholarship 
dollars 

awarded

$15,145



Cookies

1757 Entrepreneurs 
learned business ethics

230 Troops earned 
funds for Girl-Led 

experiences

615,128 Total 
Packages Sold

Girl Scouts donated

10,632 total packages
to local veteran and active-duty 

military members in 2025



Revenue & Expenses

Revenue Breakdown

Entrepreneurship 70%

Program 12%

Grants & 
Contributions 5%

Event Revenue 5%

Retail Sales 4%

Other Revenue 4%

Expense Breakdown

Membership 
Development 31%

Camp, Property, and 
Program 34%

General & Admin 12%

Product Sales 14%

Fundraising 9%



Boise Leadership Center
8948 W. Barnes St,
Boise, ID 83709 

Pocatello Program Center
151 N. 3rd St,
Fifth Floor
Pocatello, ID 83201  

www.girlscouts-ssc.org
(208)377-2011


